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Osterhout’s headsets display partly transparent digital screens.

O
ST

ER
H
O
U
T
D
ES

IG
N
G
RO

U
P

“Ford and all industry compet-
itors receive virtually no reve-
nue today” from that sector,
he said.

Comparatively, new-vehicle
sales generate $2.3 trillion in
revenue annually.

While Ford has been run-
ning experiments with mobil-
ity services, including ride-
sharing and pay-by-mile rental
vehicles, it hasn’t launched a
full-scale effort in the area.
Mr. Fields said the company
isn’t interested in becoming a
contract manufacturer for an-
other company, an important
detail as companies like
Google Inc. and Apple Inc.
consider getting into the auto
industry and may be looking
for partners.

Mr. Fields, in responding to
whether Ford would need to
form a new subsidiary or com-
pany to make a strategic in-
vestment in ride-sharing, said
that “we are open to all possi-

bilities.”
General Motors Co.

said Sunday that it has in-
vested $500 million in Lyft
Inc., the ride-sharing company
that is trying to take on indus-
try leader Uber Technologies
Inc.

Ford offered few specifics
about its plan to push into
mobility services, but said it is
increasing its resources into
autonomous vehicle technol-
ogy.

The company is tripling its
fleet of research vehicles run
autonomously, though the
company didn’t give any time-
line for making an offering for
sale.

Ford will be using a new li-
dar sensor from Morgan Hill,
Calif.-based Velodyne Acous-
tics that can be hidden in
side-view mirrors. It would re-
place the clunky spinning sen-
sors found on the roofs of au-
tonomous cars.

LAS VEGAS—Ford Motor
Co. Chief Executive Mark
Fields said the company
would continue to invest
heavily in its core business
while it diversifies into
“transportation services” be-
ginning in 2016.

Mr. Fields, speaking at the
Consumer Electronics Show,
said starting this year, “you
are going to see us change
pretty dramatically, becoming
an auto and mobility com-
pany.”

“You will see us focus more
attention on the transporta-
tion-services sector, even as
we maintain our emphasis on
our core automotive business,”
he added.

Mr. Fields said the trans-
portation-services sector,
which includes buses, cabs and
passenger rail, generates $5.4
trillion in annual revenue.

BY MIKE RAMSEY

Ford Accelerates Its Mobility Push
Ford’s Mark Fields at the Consumer Electronics Show. The firm will use a lidar sensor from Velodyne.
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glasses can show a patient’s
vital signs to a surgeon or tell
a warehouse worker which
boxes need to be moved. Os-
terhout Design said Caterpil-
lar Inc. is testing its glasses
for mechanics repairing con-
struction equipment. Atheer
says engineers who build mis-
siles are testing its glasses.

Google is remaking its Glass
devices for commercial cus-
tomers, after it discontinued
the consumer version last
year. Microsoft says it will
first target business and gov-
ernment users, including U.S.
astronauts, with its HoloLens
headset, which is expected to
ship to developers this quarter
for $3,000 each.

The 21st Century Fox invest-
ment shows interest in con-
sumer uses of augmented-reality
devices as well. Until mid-2013,
Fox was part of Wall Street
Journal parent News Corp.

A recent demo illustrated
how Osterhout Design’s
glasses can show a slightly
transparent 65-inch screen
floating about 8 feet away
from the user. Wearers see vi-
brant three-dimensional im-
ages that aren’t visible to by-
standers and can do so
without losing track of their
surroundings.

Magic Leap Inc., a Dania
Beach, Fla., startup building
augmented-reality glasses for

consumers, last month filed
documents that said it was
seeking as much as $827 mil-
lion in funding. That could
value it at roughly $3.7 billion,
the documents say.

Millions of consumers are
expected to try virtual reality
this year on headsets sched-
uled to be released in coming
months by Sony Corp., HTC
Corp. and Facebook Inc.’s Ocu-
lus unit.

Augmented reality, how-
ever, is likely still years away
from widespread adoption—in
part because the technology is
more challenging.

Virtual reality immerses us-
ers in experiences that appear
to be all around them, gener-
ally by tapping into smart-
phones, game consoles or
high-end computers.

Augmented-reality glasses
are typically stand-alone de-
vices, with less computing
power and shorter battery life,
which are important consider-
ations in keeping the devices
lightweight and affordable.

Over time, tech companies
want the devices to understand
the physical world around them
to provide users with relevant
information about their sur-
roundings. That could include,
for instance, showing reviews
when a user looks at a restau-
rant. That will require far more
sophisticated sensors, software
and artificial intelligence.

Another hurdle, exposed by
the struggles of Google’s first
version of Glass: People are
loath to wear computers on
their faces. Virtual reality ap-
pears to be skirting this issue
because it is used intermit-
tently.

Virtual reality gets the
buzz, but its less-immersive
cousin—augmented reality—
also is attracting investment
and spawning new products.

Two small Silicon Valley
companies are releasing elec-

tronic glasses
that show
workers a
digital display
in their field
of view. They
are getting a

slight jump on similar aug-
mented-reality devices from
Microsoft Corp. and Google
parent Alphabet Inc.

Entertainment giant 21st
Century Fox Inc. said Tuesday
that it bought an undisclosed
stake in one of the augmented-
reality firms, Osterhout Design
Group, to push “the film expe-
rience into the future.”

San Francisco-based Oster-
hout Design last month began
shipping $2,750 headsets that
resemble sunglasses and dis-
play partly transparent digital
screens. Atheer Inc., of Moun-
tain View, Calif., plans by April
to ship $4,000 headsets that
resemble ski goggles and can
be controlled with waves of
the hand.

For now, augmented-reality
devices are aimed at business
users. Augmented-reality

BY JACK NICAS

Augmented Reality Draws
Respect From Investors

MORE ON MOBILE
For the latest
news and hot
trends from CES
in Las Vegas,
see WSJD.com.
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If you are ever trapped under a

ton of rubble, I promise to sniff you out.

I promise to be worth every cent of the $10,000

that it took to train me.

I promise to ignore all other more fascinating smells

and concentrate on the scent of live humans.

I promise to go about my work with a wagging tail,

even if my paws get sore.

I promise never to give up.

NATIONAL DISASTER SEARCH DOG FOUNDATION
®

Strengthening disaster response in America by teaming the

most highly trained dogs with firefighters to save lives.

To donate, call (888) 459-4376 or visit

www.SearchDogFoundation.org

BE PART OF THE SEARCH®

THE PLEDGE It’s a crime.

Most Americans living today have never held a
hefty, gleaming U.S. silver dollar in their hands.

Where did they go? Well, in 1918, to provide
aid to the British duringWWI, the U.S.
government melted down nearly half of
the entire mintage—over 270 million silver
dollars. If all those missing silver dollars
could be stacked, they would tower over
400 miles into the sky! If laid in a chain,
they would span 6,400 miles—enough to
stretch from New York to Los Angeles more
than 21/2 times!

These vanished coins were not just any silver
dollar–they were America’s largest circulated coin,
the beloved Morgan Silver Dollar. Each Morgan
Dollar is struck from nearly an ounce of 90% fine
silver and measures a massive 38.1mm in diameter.
Morgan Silver Dollars were the engine of the
American dream for decades. Created by famed
American coin designer, George T. Morgan, they
feature Lady Liberty’s radiant profile and a majestic
eagle, symbols of American strength and prosperity.
Since their inception in 1878, they jingled in the
pockets of famous and infamous Americans like
John D. Rockefeller and Teddy Roosevelt, and
desperados Jesse James and Al Capone. Today,
Morgan Silver Dollars are the most collected
coin in America.

Lady Liberty takes a Final Bow. Just three years
after the massive meltdown, the government gave
the Morgan Silver Dollar a final chance to shine.
In 1921, facing a serious shortage, the mint struck
Morgan Silver Dollars for one more brief, historic
year. Today, the last-ever 1921 Morgan Silver Dollar
belongs in the hands of collectors, history buffs, or
anyone who values the artistry and legacy of this
American classic.

A Private Vault Gives Up its Secrets.Millions
more silver dollars were melted over the past ninety
years and today, private hoards account for virtually
all the surviving Morgan Silver Dollars. We should
know—we hunt for them every week. In fact, on
one buying trip into America’s heartland, as we were
guided into a wealthy owner’s massive private vault,
we were thrilled to discover a hoard of nearly two
thousand 1921 Morgan Silver Dollars, all in lustrous
near uncirculated condition. We wasted no time in
securing the entire treasure trove of silver dollars
into our own vault.

Saved fromDestruction, but Bound for
Extinction. It’s been estimated that less than
15% of all the Morgan Dollars ever minted have
survived to the present day. And the number grows
smaller with each passing year. The 1921 Morgan
Silver Dollar is the last of its kind. But you can get
one now before they’re only a memory. Your chance
to own this legend won’t last long, so get yours
today—and at a fantastic value!

SAVE $35 orMore! This same coin in About
Uncirculated condition is offered elsewhere for $95.
But today, you can secure your own 1921 Morgan
Silver Dollar—the last Morgan Silver Dollar ever—
for as little as $57.95 each. Buy with complete
confidence. If you aren’t satisfied, return your
coins within 30-days for a full refund (less s/h).

BuyMore and Save
1921 Last Morgan Silver Dollar
1-2 for $59.95 ea. + s/h
3-4 for $59.95 ea. + FREE SHIPPING
5-9 for $58.95 ea. + FREE SHIPPING
10+ for $57.95 ea. + FREE SHIPPING
FREE SHIPPING: Limited time only. Product total over $150
before taxes (if any). Standard domestic shipping only. Not valid
on previous purchases.

Call today toll-free for fastest service

1-888-870-8531
Offer CodeMDS101-09

Please mention this code when you call.

Government Melts Over
270 Million Silver Dollars

Actual size
is 38.1 mm FREESHIPPINGON 3 OR MORE

GovMint.com • 14101 Southcross Dr. W. Dept. MDS101-09
• Burnsville, Minnesota 55337

THE BEST SOURCE FOR COINS WORLDWIDE™

Prices and availability subject to change without notice. Facts and figures
deemed accurate as of December 2015. NOTE: GovMint.com® is a private dis-
tributor of worldwide government coin and currency issues and privately issued
and licensed collectibles, and is not affiliated with the United States government.
GovMint.com is not an investment company and does not offer financial advice
or sell items as an investment. The collectible coin market is speculative, and
coin values may rise or fall over time. All rights reserved. © 2016 GovMint.com.

But collectors get an unexpected second chance
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